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Abstract

This article may be considered as a complement part of the chapters of my
thesis entitled “ The exchange relationship of knowledge and its impact on the
supply chain management performance”, because of the clarity it focusing on.
When talking about information and knowledge is not always referring to different
whole concepts, sometimes it is considered as one entity other times they are
considered as two independent concepts, so this article is to expose the differences
and the similarities in the process of construction of those two concepts especially
in the environment of Supply Chain management, and the inter-organizational
exchange relationships that may connect all the entities using those Information
or/and Knowledge.

Key words: Knowledge, Information, Exchange relationship, SCM, Logistics
partners

Introduction:

The drivers and expected benefits of various supply chain relationships such
as alliances, partnerships, collaborations and supply chain management (reduced
costs, improved services, enhanced market position, etc.) are discussed in the
general press and academia. Much has been written about both in the literature. ,
strengthen capacity to share knowledge, share risks and investments, and reduce




BE( Business anda ECOnomics
International Journal

congestion and emissions. However, there is still a high degree of ambiguity
between various definitions and descriptors of relationships (Cravens, Shipp, and
Cravens 1993; Lambert, Emmelhainz, and Gardner 1996; Rinehart et al. 2002). The
terms used to describe these different relationships are often used interchangeably,
causing confusion among practitioners and academics.

This article focuses specifically on inter-organizational relationships, where
one company controls and manages the entire channel, so integrations involving
multiple companies tend to be on the lower end of the spectrum. Beware of recent
recognition (or supply chain). These types of relationships have historically been
classified according to where they fall on the governance spectrum. Since then,
several authors have recognized these two endpoints, arm length and integration,
and centered on interfirm partnerships (the types of partnerships between or
between firms involved). (Contractor and Lorange 1988; Heide 1994; Landeros
and Monczka). 1989; Nevin 1995; Webster 1992).

Obstacles to this type of inter-organizational relationship in the logistics
environment can affect finding suitable synergistic partners, profit-sharing
mechanisms, trust, information exchange, competitive issues, legal issues,
corporate culture, organizational structure, knowledge management, and entry.
Summarized. According to research, the /exit rule. Innovation is considered
essential for companies that manufacture and sell consumer goods so they can
gain market share and meet consumer demand. However, creating innovation
comes with risks. The main difficulty lies in controlling the flow of information
and adapting the supply chain to the demands of innovation. The literature review
reverts to supporting supply chain management in product innovation and the
collaboration and information exchange necessary for the success of this project.
And we know that knowledge management is starting to play an important role in
the new economic paradigm. This is evident from the fact that it has been included
as a competitive factor in the economic literature over the past decade. There
are many different ways to comprehend and categorize knowledge. Although
the literature mainly focuses on types of knowledge (implicit, explicit, personal,
institutional, etc.), there are many other factors that need to be considered. Among
them, the existing interdependencies between knowledge and both organizational
and environmental contexts are highlighted. This interrelationship is particularly
important as new knowledge is created in these contexts without interrupting the
flow of information.

Managing the flow of information and knowledge between the various parties
in the logistics chain is becoming more and more important. Each particular context
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requires different forms of knowledge management and information flow, as well
as different support systems. This becomes even more apparent when knowledge
management begins at the organizational level, across organizational boundaries.

In this paper, we conduct a short literature survey on different conceptual
diagrams of information exchange relations and knowledge exchange relations.
We then analyze the conditions necessary to create and share knowledge in an
inter-organizational environment. These requirements focus on the need for new
forms of organization and the importance of clusters for creating collaborative
business ecosystems that facilitate the generation and management of information
and knowledge.

The exchange relationship of information

Several authors (Gosman etal., 2004; Dekker, 2008; Anderson and Dekker, 2009;
Kaplan et al., 2010; Masschelein et al., 2012) argue that supply chain management
is the competition created by supply chain members. It claims to provide an
opportunity to create a top advantage. Deliver great performance. Integration and
information sharing among chain members improve the financial performance
of supply chain actors (Chen and Paulraj, 2004). Information exchange within
and between supply chain members has a significant impact on overall supply
chain efficiency (Li and Lin 2006; Cheng, 2011; Madlberger, 2009). Information
exchange enables better decision-making in the allocation of production capacity
and resource usage by providing clear visibility into customer demand (Ding et al,
2011). Information sharing improves coordination (End, 2006), reduces uncertainty
(li et al., 2006), reduces physical product inventory and production planning costs
(Soosay et al., 2008), Improve satisfaction, reduce delivery times and ultimately
the overall performance level of your supply chain. Other benefits of information
sharing include more efficient production management and less whiplash resulting
from discrepancies between actual sales by supply chain members and orders to
upstream members. This mismatch adversely affects all upstream members of the
supply chain (Lee etal., 1997), ultimately resolving conflicts between organizations
in a functional way.

The last 30 years have been characterized by the rapid development of
information and communication systems. From the company's perspective, interest
in these systems and the role they are designed to play has grown significantly.
Initially, these systems were deployed in-house to automate certain repetitive tasks
such as invoicing. They then evolved into decision-making tools and then into real
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assets that provide companies with a strategic competitive advantage (Reix, 2000).
In the field of production and logistics management, he observes a shift from MRP
systems to MRPII, then to ERP, and above all to A.P.S. in Fabbe-Costes, Colin
and Pache 2000; p. M. Liitner et al., 2003). Due to the generalization of the use
of information systems within enterprises and the possibilities offered by these
systems for grouping, storage and automatic transmission of logistical information,
direct communication of this information in electronic form between customers
and suppliers The way has opened. The practice of Electronic Data Interchange
(EDI) is the Barcode (www .uc-council.org); Groupement pour I'Amélioration des
Liens dans 1 whose mission is to standardize the means of exchange of products and
information in the French automotive industry. 'Industrie Automobile (GALIA)
(www.galia.com). The current development stage of his ICT use in the company
is the exchange of computerized data available in an integrated system between
business partners, exploiting the possibilities offered by communication networks
to develop sales forecasts, Aggregating certain data, such as inventory levels. )

While the use of systems like ERP represents a very high degree of internal
integration of all corporate processes, the use of Internet-based EDI and
communication tools allows companies to communicate with all their suppliers,
subcontractors, and customers. The evolution of information systems within
enterprises is therefore characterized by seeking ever higher degrees of integration
through communication or information exchange between partners in order to
better manage flows in competitive situations.

The notion of the exchange relationship of information in the supply chain
depends on four important points:

- The quality of information shared: The characteristics that define information
quality are: content, accuracy, frequency, timeliness, recency, credibility, veracity,
completeness, relevance, and accessibility (S. C. Kulp, Lee, &Ofek, 2004;
McCormack, 1998; Neumann &Segev, 1979; Petersen, 1999; Vijayasarathy&
Robey, 1997).

- The timeframe of the shared information: An important characteristic of
information is its timeliness. If information arrives late it can have more negative
than positive repercussions. Among these repercussions is the famous Bullwhip
Effect (see section 3.4.1). (F. Chen, 1999) examines the impact of information
delay on the levels of the supply chain. He concludes that reducing information
transmission lags is highly beneficial. Indeed, long delays prevent suppliers (FOs)
from accurately estimating final demand because of the time lag between when
the demand occurs and when the principal (DO) sends the information. These
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drawbacks can lead to a reduction in service rates (Schmidt, 2007).

- The quantity and frequency of the shared information: Another characteristic
of information is its comprehensiveness and level of detail. For example, if
information is reported on a weekly basis, a decision to be made would be whether
to provide the information in aggregate to a week or to provide the detail of what
happened on a daily basis. It is obvious that the aggregated data has a different
variance than the daily tracked data and may lead to different conclusions. However,
companies may be reluctant to give so much detail to their partners for fear that the
information will reach competitors. One of the challenges of IP is to allow firms
greater visibility while ensuring that the volume of information exchanged is not
excessive (Malhotra, Gosain, &ElSawy, 2005).

- According to (R. Liu & Kumar, 2009), the frequency of IP depends on
the variability of demand. These authors simulated a model in which the DO is
informed about the failures of its FO and thus can replenish from another FO. The
results of this model showed that a weekly IP was appropriate when the variability
of the demand is low, the costs of breakage are negligible, few breakdowns exist
and the fill rate to be reached is average. On the other hand, if the variability of
the demand is important, the frequency of the IP should be increased. This result
confirms that of (Bourland et al., 1996) who found that the daily sharing of
demand information reduces the supplier's inventory and costs, especially when
the variability of demand is high.

- The technology used to share the information: The evolution of information
technology allows large volumes of data to be collected and transferred in real
time or on demand. Access to information has become fast, easy and inexpensive.
Information sharing between companies has therefore been facilitated by the
development of new information technologies such as EDI (Bourland et al., 1996;
K N Subramanya & Sharma, 2008), ERP (Kelle &Akbulut, 2005a) and APS
(Welker, Vaart, & van Donk, 2008) and RFID chips (Karkkdinen&Holmstrom,
2002). Suppliers can use ERP to offer more accurate or even shorter delivery dates.
In a traditional supply chain, the end supplier has little or no information about the
delivery performance of its intermediate suppliers and thus has difficulty setting
its own delivery date. In contrast, thanks to ERP, the end supplier can use the
ERP of all its intermediate suppliers to determine the exact position of the flows
in the network and thus respond precisely to a customer's request. In this context,
(Fleisch& Powell, 2001) examine the case where the manufacturer knows lead
time information from other suppliers in the supply chain and uses this information
to improve the accuracy of promised delivery dates. The authors conclude that the
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integration of information improves delivery times in the network.

- (G P Cachon& Fisher, 2000) argue that the implementation of information
technologies that speed up and smooth physical flows produces more improvements
than information sharing itself. Even if information technology facilitates
information exchange practices, it cannot by itself guarantee that the members of
the supply chain will actually engage in a collaborative and integrated approach
(Grabot, 2002). Thus, (Barua, Ravindran, &Whinston, 1997; Pagell, 2004; Welker
et al., 2008) recommend that direct contact with customers is of great importance
and that the use of ICT is not sufficient for this.

- Many managers make the mistake of focusing their efforts on technology and
information management software. However, supply chains only become more
efficient when the improvement of the tools that facilitate IP is accompanied by the
development of thinking about the information to be shared. The decision-making
process is very important (T. Davenport, 1994). This decision-making process
concerns the phase before information sharing that consists of choosing what
information to share, when and with whom, and continuing, once the information
is obtained, to include the actions to be implemented.

Information in its whole can be devided in two types :

- Information flow from the customer to the supplier: here we can differ the
information

shared of the final demand, and the information shared of demand forecasting.
In fact, (Hau L. Lee et al., 2000) attempt to quantify the benefits of IP and find
the parameters that influence it. The authors find that demand characteristics
and lead times affect the manufacturer's benefits from IP. In the case where
demand is independent and identically distributed, no value is added by sharing
information. On the other hand, the manufacturer obtains significant inventory and
cost reductions in the case where demand is highly correlated over time, demand
variance is high and production time is long. However, the authors assume that
the manufacturer does not use order history. If he did, it is possible that the value
added of the IP would not become as meaningful. (Srinivasan Raghunathan,
2001) wanted to answer this question and assumed that the manufacturer uses the
full demand history, which allows him to reduce the variance of the forecasts.
(Srinivasan Raghunathan, 2001) concludes that there is no need to invest in
information sharing if the demand process is known. IP can be beneficial to the
manufacturer if the demand process is variable (Z. Huang &Gangopadhyay, 2004).
This is also the conclusion of (G P Cachon& Fisher, 2000) and (Lehtonen, Smaros,
&Holmstrom, 2005) who state that sharing information on upstream demands is
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more valuable in situations with unknown demands, such as promotions or new
product introduction. According to the authors, in such situations, information
sharing improves the ability of suppliers to predict a change in the demand process.
In the other hand, Forecasting is an increasingly important component of the
planning and management process in companies. This control makes it possible
to allocate capacities and to determine the level of stocks necessary to satisfy
future needs. Several forecasting methods exist: exponential smoothing, Holt and
Winter's method, Arima's method, and single and double moving average methods
(Chopra &Meindl, 2001).Most research has focused on sharing past or present
information. (DeCroix&Mookerjee, 1997) is to our knowledge the first to focus
on a model that takes into account information about future demands (Advanced
Demand Information (ADI)). Similarly, (Thonemann, 2002) analyzed how sharing
information about expected demand (ADI) can improve the performance of supply
chains.A study on the impact of forecasting methods on the value of information
sharing is presented by (X Zhao et al., 2002). This research examines retailer
decisions (forecasting and replenishment models), and supplier decisions related to
production. The results show that the selection of the forecasting model influences
supply chain performance and IP value. Furthermore, information exchange is
more beneficial when capacity constraints are high or medium. The FO was able
to improve its costs and service rate under all scenarios studied. On the other hand,
when capacity is low and under certain demands, the IP degraded the OD results.
The authors advise the FO to encourage DOs to IP by giving them incentives.In the
paper by (Sohn & Lim, 2008), information sharing is studied by considering the
competition aspects between two high-tech products. Several forecasting methods
are used to obtain the best profit and service rate. The authors focus on factors such
as seasonality as well as the price difference between products and between FOs.
They find that total IP does not always allow supply chains to achieve the best
performance. Forecasting and information sharing policies should be chosen based
on the market and supply chain environment.

- Information flow from the supplier to the client: There are not many studies
on information sharing from the supplier to the client. It is a relatively recent
issue. (Dobson & Pinker, 2006) analyze the factors that influence the value of
information sharing regarding the response time to the request. Their results reveal
that the benefits of information sharing depend on the nature of the request and the
behavior of the customer. They conclude that the They conclude that sharing lead
time information only increases performance when the customer's tolerance for
outages and delays is known accurately enough.
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The study by (Funda Sahin & Robinson, 2005) is one of the few that takes
into account the sharing of production planning information. The authors develop
simulation procedures to analyze the manufacturer's ordering policy, transportation
activities, and the supplier's industrial and order fulfillment processes, according
to five different integration strategies. These authors are interested in finding how
much of the improvement comes from the IP and how much comes from the
coordination. They find that operational costs are reduced by 2% when the FO
shares the replenishment schedule with the DO. Coordination between the DO's
orders with the carrier resulted in a 31% reduction, coordination between the FO's
replenishment process with the transportation schedule and information sharing
on the replenishment schedule with the DO improved performance by 39%, and
finally, full information sharing with full coordination between the DO and the FO
reduced costs by 48%. Thus, the results show that the IP helped to reduce costs, but
the most important part of the reduction comes from the coordination between the
decision making of the DO and the FO. (Xue et al., 2011) compared the IP value of
delivery quantities following two inventory management policies, the continuous
replenishment (s,S) and the calendar replenishment (T,S). The results showed that
in the case of no information sharing the (s,S) policy gives better costs and service
rates than the (T,S) policy. On the other hand, in the case of information sharing,
the service rate under the (T,S) policy is better than that under (s,S) but the storage
costs have increased.

The exchange relationship of knowledge

First, we need to establish a definition of the concept of knowledge. Knowledge
is a critical resource that must be properly managed for effective performance in
both commercial and non-profit organizations, whether they offer products or
services. To leverage knowledge, companies must understand how knowledge
is created, shared and used. Nonaka and Takeuchi (1995) define knowledge as a
rational belief that enhances an entity's ability to act effectively, and Xiong and
Deng (2008) define knowledge as a source of information from experts involved
in assessment and engagement. See it as a combination of experience, value, and
insight, where new information and experience come in handy. Knowledge is
therefore the ability, intuition, and experience to influence decision-making. There
is a general taxonomy of knowledge processes in the literature (Davenport and
Prusak, 1998) that captures the complexity of knowledge and reconciles it with
human understanding. There are four main knowledge processes in this taxonomy:
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knowledge generation, knowledge codification, knowledge sharing, and knowledge
application. Although other researchers use different terminology, the taxonomy of
these four processes is very similar (Kuoching et al., 2004). Taking a closer look at
the four processes, knowledge sharing can enhance knowledge formation, a social
process in which tacit knowledge is shared (Nonaka and Takeuchi, 1995).

The literature differ different types of knowledge, we expose two of them,
according toPolanyi (1966) and Saint-Onge (1996):

- Explicit knowledge. Known as “hard” knowledge that can be expressed
in numbers and words and shared formally and systematically in the form of
data, specifications, manuals, and so on. It is part of everyday professional life,
exemplified by manuals, books, and articles, and thus this type of knowledge can
be easily captured and then shared with others either through taught courses or
through books for self-reading.

- Tacit knowledge. Known as “soft” knowledge that includes insights, intuitions,
and hunches. Tacit knowledge is difficult to express and formalize, and is therefore
difficult to share. It includes skills and “know-how” that we have inside each of
us and cannot be shared easily. It is embedded in the practices ofthe employees
in an organization. This kind of knowledge is acquired overseveral years. It also
has a taken-for-granted dimension. This dimensionconsists of schemata, mental
models, beliefs, and perceptions deeply ingrainedinto our psyche (Nonaka et al.,
1995, as cited in Adhikari, 2010). In fact, thenature of knowledge is regarded
as a variable that influences knowledgesharing. As a result, this studyadopts the
“nature of knowledge” as one of thefactors that affects knowledge sharing among
organizations.

After defining the concept of knowledge and the types analyzed in the literature,
we discuss the relationship of knowledge sharing in cross-organizational settings.
As the world moves toward a "knowledge economy," knowledge is increasingly
seen as the primary driver of that economy. Future economic success will depend on
how businesses and organizations acquire, use and leverage knowledge effectively
(Nassuora, 2011). However, most organizations tend to place too much emphasis
on systems and tools rather than on the core component of knowledge sharing
within and between organizations. Knowledge sharing is essential in knowledge-
based organizations such as universities, research centers, etc., as the majority of
employees are knowledge workers. Educational institutions and research centers
play an important role in the creation of knowledge. The tacit knowledge that
academics create or acquire is anchored in their minds and forms the intellectual
capital reservoir of academic institutions.
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The goal of knowledge sharing is to create new knowledge by combining
existing knowledge into new knowledge or by making better use of existing
knowledge (Antonova et al., 2011). Knowledge sharing is the means and processes
by which individuals and groups unconsciously or consciously transmit knowledge
for mutual benefit. Benefit can be a general advancement of culture or common
good. Alternatively, it could be wealth creation on the part of the giver and solution
of problems for the recipient. Knowledge sharing, or its impersonal counterpart,
knowledge dissemination, should not be considered an end in itself. It is always a
process designed for the benefit of one or both parties.

Understanding the concept of knowledge sharing is important because the
success of an organization depends on its knowledge sharing strategy. Five main
takeaways from the knowledge sharing review can be summarized as follows:

- information technology can enable both explicit knowledge and, to a lesser
extent, tacit knowledge sharing;

- human interaction is the simplest approach to sharing knowledge within an
organization;

- knowledge management strategies may be adapted to fit with organizational
culture;

- motivation, such as monetary rewards, recognition, and praise, can persuade
people to share knowledge; and

- trust is an important factor in enabling knowledge sharing (Vorakulpipat and
Rezgui, 2008).

Knowledge sharing can have a positive impact on organizational performance
by sharing both tacit and explicit knowledge, leading to knowledge spirals,
as suggested by Nonaka and Takeuchi (1995). In other words, the purpose of
knowledge sharing is the generation of knowledge that helps sustain an organization
in a competitive marketplace. Therefore, it is clear that his four processes of
knowledge management (knowledge generation, knowledge systematization,
knowledge sharing, and knowledge application) are all closely related and that
knowledge sharing is central.

Knowledge sharing is the process by which individuals share knowledge
(implicit and explicit) and create new concepts together. Many scholars have
defined knowledge sharing. Ardichvili et al. (2003) stated that knowledge
exchange consists of both the provision of new knowledge and the demand for
new knowledge.

Grotenhuis and Weggeman (2002) distinguish between *“sources of knowledge"
and "recipients of knowledge" in the process of knowledge transfer. This process
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has several inter- and intra-organizational advantages. Therefore, sharing valuable
knowledge can help you avoid reinventing the wheel and reduce redundant work.

« reduces reduce the cost of inventions;

« creates knowledge with the help of experts and experienced individuals;

 provides a right direction to the enthusiastic intelligent people, and then
makes them experts in the future;

* causes firms to inform universities to frame their research workers based on
their needs; and

* solves problems at the primary stage which saves time, money, and man
power (Parekh, 2009).

Bartol and Srivastava (2002) define knowledge sharing, in the context of an
organization, as people sharing information, ideas, suggestions, and expertise
related to the organization. Cummings (2003) states that knowledge sharing is a
means by which organizations access their own and other organizations' knowledge.
At the inter-organizational level, many theories derive from the literature on
technology transfer and strategic management (Tang, 2008). Tang (2008) notes that
research in these areas recognizes the sharing of knowledge through contractual
relationships between organizations and overlooks the fact that knowledge is
shared through both informal interactions and more formal channels. claims to
be The process of knowledge sharing therefore includes both the creation and
transmission of knowledge through various artifacts such as: B. Documentation
or Communications Between Entities. Entities can refer to individuals, groups,
organizations, or networks of organizations (Lertpittayapoom et al., 2007).

The concept of knowledge transfer has examples in cross-organizational
research (Easterby-Smith et al., 2008; Harryson et al., 2008). These studies,
however, relate primarily to the transfer of domain knowledge between her two
organizations, detailing the knowledge transfer literature that focuses on formal
rather than informal mechanisms and structures (Ipe , 2003). Cheng (2011) presents
a new research model that examines the factors that influence knowledge sharing
and implementation in inter-organizational relationships. Data was collected from
436 green manufacturing companies that were included in the Top 1000 Taiwanese
Manufacturers in 2008, as ranked by Business Weekly. Relationship risk has been
found to be negatively associated with willingness to share knowledge. The results
of this study show that relationship benefits and Kansai between partners ameliorate
the negative effects of relationship risks on Knowledge sharing (Cheng, 2011).

Knowledge sharing across organizations has attracted many researchers and
practitioners (Nieminen, 2005; Hau and Evangelista, 2007; Easterby-Smith et al.,
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2008; Seyedeh et al., 2009; Retzer , 2010; including Jansen van Vuuren, 2011).
Seyedeh et al. (2009), in its systematic literature review, identified his three main
groups of factors, including those related to context, organization, and the nature
of knowledge. The proposed conceptual model shows that contextual factors
influence intentions to share knowledge in context across organizations. Plans for
both conceptual model validation and testing are also proposed.

The success of the KS initiative therefore depends on many aspects. Some of
it is under our control and others are not. Critical success factors can usually be
grouped into several main categories. Scientific communication and collaboration.
Culture; Structure; Roles and Responsibilities; and Information Technology
Infrastructure. Other categories divide these factors into personal, organizational,
and technical factors.

Conclusion

Both information and knowledge play an important role in many organizations.
Over the last few decades, managers have come to recognize the competitive
advantage that knowledge provides and how information-sharing relationships
influence it. However, internally generated knowledge alone may not be enough to
keep a company competitive. Organizations also need to be exposed to new ideas
from the external environment in order to remain competitive. In order to maintain
and gain a sustainable competitive advantage or position, many companies are
devoting their organizational resources to building knowledge management
systems and facilitating knowledge sharing within the organization and with
other organizations. are spending It is clear that knowledge sharing within an
organization is a complex process valued and driven by many factors, including
different aspects of culture and communication channels. Since knowledge is
always put in a specific context, many factors naturally affect how it is shared,
created and used. Organizations can benefit from recognizing and understanding the
critical success factors that are critical to effectively sharing knowledge within and
across organizations. The effective implementation of knowledge sharing between
individuals within an organization is influenced by certain factors, and these factors
also influence the process of knowledge sharing between organizations.

This white paper undergoes a systematic review to identify the factors most
commonly addressed in context as determinants of knowledge sharing within and
across organizations. Using specific keywords, we searched databases such as Web
of Science, ScienceDirect, Emerald, and ProQuest along with Google Scholar
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to identify empirical and conceptual studies investigating factors that influence
knowledge sharing. The results of these studies were thoroughly discussed,
resulting in the identification of three groups of factors influencing knowledge
sharing, and shown in Figure 1 are the cross-cutting factors of this study. .

From what has been presented in this paper, it can be concluded that both
empirical and theoretical research in the field of knowledge sharing is still growing
and new horizons are projected to emerge along with various related topics. In
conclusion, research on the topics discussed here is expected to provide a better
understanding by experts, students, users, managers, researchers, developers,
and designers make the best decisions when dealing with them. The results also
provide useful cross-organizational research for organizations, policy makers,
Knowledge Management managers, and researchers involved in this process or
wishing to share knowledge with partners. Provides new insight into knowledge
sharing requirements and prerequisites.

Finally, it is worth remembering that investment in information and knowledge
sharing, especially in the knowledge base between different organizations such
as universities and research centers, is important and necessary. It leads to
increased knowledge productivity and contribution. Building stable and flexible
knowledge-sharing networks across organizations requires a high level of
trust and interrelationships, which contributes to communication and learning.
Concretely, we need to adopt both an IT-based approach and a personalization
approach to information and Knowledge Sharing. This theoretical framework
provides a foundation for filling gaps in the literature on knowledge sharing across
organizations. Sharing information and knowledge across organizations makes
sense in theory, but is a difficult task to implement in practice due to several
complexities.
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